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(iii) Not in competition with the reg-
ular employment of professional per-
formers.

(2) The public affairs officer will
screen requests for such appearances
for members of his command to see
that the programs are in good taste,
and that neither the Navy nor its per-
sonnel are exposed to embarrassment
for the sake of entertainment.

(3) Approval of participation by Navy
individuals:

(i) Approval is not required for per-
sonnel attending audience participa-
tion broadcasts if they are selected at
random from the audience.

(ii) One-time, one-station participa-
tion of purely local interest may be ap-
proved by the officer in command con-
cerned.

(iii) If participation will be on a net-
work (defined as more than one sta-
tion, even if local) of if the same per-
son or program is requested by two or
more unrelated stations, approval by
the Chief of Information must be ob-
tained even if the show is of local in-
terest only.

(e) Use of official footage:

(1) Use of official U.S. Navy stock
film footage on TV broadcasts is not
authorized without approval and clear-
ance by the Chief of Information and
the Department of Defense.

(2) Use of Navy public information
motion pictures cleared for TV is au-
thorized and encouraged except that
such films may be used on subscription
or pay TV only when offered to the
viewers at no cost.

(3) Navy films will not be cut or por-
tions duplicated for TV use in lieu of
stock footage without prior approval
by the Chief of Information.

(f) Music clearance. The Navy as-
sumes no responsibility for clearance
of music used on Navy recordings,
transcriptions, or films not specially
produced or authorized for radio or TV
broadcast.

(g) Disclaimers. A disclaimer is not
necessary if a product is advertised on
a program in which the Navy partici-
pates, but there must be no stated or
implied endorsement of it by the Navy
or by naval personnel appearing on the
program.

(h) Requests for courtesy prints of
commercial television programs:

§705.8

(1) Requests will not be made directly
to the producer or network concerned,
but will be forwarded to the Chief of In-
formation by the Navy requester.

(2) These courtesy prints will be ex-
hibited only under circumstances
which cannot be construed as competi-
tive with commercial ventures.

§705.8 Motion pictures.

(a) The rules and procedures given in
the preceding for TV will also apply to
cooperation with commercial motion
picture producers.

(b) The Navy assists in the produc-
tion of commercial, privately financed,
nontheatrical motion pictures of insti-
tutional or of educational value to the
public. They Navy will not:

(1) Solicit their production.

(2) Provide lists of subjects the Navy
considers ‘‘desirable.”

(3) State that the Navy will use a
commercially produced film.

(4) Imply endorsement of a product.

(5) Permit the use of official Navy
seals.

(c) Navy assistance to motion pic-
tures and all other audio-visual prod-
ucts produced by Navy contractors will
be subject to the same rules and proce-
dures that apply to other non-govern-
ment producers. Audio-visual products
produced by Navy contractors, with or
without Navy assistance, will be sub-
mitted to the Chief of Information via
the appropriate Navy headquarters ac-
tivity for coordination with the Assist-
ant Secretary of Defense (Public Af-
fairs) for clearance for public release.
They will be accompained by five cop-
ies of the script and a statement from
the producer that costs were paid from
corporate (vice contract) funds.

(d) When a commercial film which
has been produced with Navy coopera-
tion is screened in a community, local
commands can provide Navy exhibits
for display in theater lobbies, coordi-
nate displays of recruiting material,
and arrange for personal appearances
of Department of Defense and Depart-
ment of the Navy military and civilian
personnel, provided such cooperation is
approved by the Chief of Information
and the Assistant Secretary of Defense
(Public Affairs).

[41 FR 29101, July 15, 1976, as amended at 44
FR 6390, Feb. 1, 1979]
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§705.9 Availability of motion pictures
to external audiences.

(a) Public access. Navy and Marine
Corps general motion pictures and mo-
tion picture projects not previously
cleared for public exhibition will re-
quire clearance by the Chief of Infor-
mation or the Marine Corps Director of
Information, as appropriate, prior to
public viewing. Concurrent review of
legal rights and instruments associated
with the production will be carried out
by Patent Counsel, Naval Air Systems
Command (AIR-OOP). Cleared motion
pictures may also be made available
for free loan as determined by the indi-
vidual services. In addition, cleared
motion pictures may be provided for
rent or sale through the National
Audio-Visual Center, National Ar-
chives and Records Service (GSA),
Washington, DC 20409.

(b) Foreign military training. Motion
pictures from the Navy inventory may
be made available for foreign military
training programs on approval by the
Chief of Naval Operations. Classified
motion pictures selected for such use
will also require a security review by
the Chief of Naval Operations.

§705.10 Still photography.

(a) Policy and procedures on taking
photos by the general public, given in
§705.5 apply also to media representa-
tives.

(b) Basic policy and procedures for
still photos are set forth in the Manual
of Naval Photography, OPNAVINST
3150.6D.

(c) Authority to forbid photography:

(1) On Navy property, the officer in
command may forbid the taking of
photographs and may confiscate film,
reviewing it if it is suspected that clas-
sified material has been photographed.
In such cases, all unclassified photos
will be returned promptly to the pho-
tographer.

(2) Navy personnel have no authority
to confiscate film off Navy property. If,
as in an accident, classified equipment
is exposed which cannot be removed or
covered, Navy representatives will ask
news media photographers not to pho-
tograph it and will inform them of 18
U.S.C. 793(e), 795, 797, which makes it a
criminal offense to photograph classi-
fied material. Navy personnel will not
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use force if media photographers refuse
to cooperate, but will instead seek the
assistance of appropriate civil authori-
ties and/or the photographer’s superior
in recovering film or photographs pre-
sumed to be of classified nature.

(3) If media photographers are unco-
operative in regard to protection of
classified material, an account of the
matter will be forwarded to the Chief
of Information.

(d) Release of photographs:

(1) Most unclassified photographs of
interest to the public may be released
to news media. However, the rights of
individuals photographed and special
constraints such as those described in
section 0403 of the Public Affairs Regu-
lations must be taken into consider-
ation before a decision is made to re-
lease a photograph. In addition, photos
which might be harmful to recruiting
or otherwise not be in the Navy’s best
interests will not be used unless this
failure to release them constitutes sup-
pression of legitimate news.

(2) Photographs of strictly local in-
terest can be made available by the
command to local media without being
submitted to review by higher author-
ity.

(3) If a feature type photo released lo-
cally is considered of possible interest
elsewhere, because of its human inter-
est or artistic merit, a single print
should be forwarded to the Chief of In-
formation, together with a notation of
the distribution made.

(4) Photographs of national interest:

(i) ““Spot news’ photos may be re-
leased by a District Commandant or
Fleet or Force Commander.

(i) If a photo has been released by a
local command to national news
media:

(A) The original negative or trans-
parency will be forwarded by the fast-
est available means to the Command-
ing Officer, Naval Photographic Center,
Naval Station, Washington, DC 20390.
Such forwarding will be in accordance
with the Manual of Naval Photog-
raphy, par. 0445, subparagraphs 3 and 4.

(B) One print, a copy of the letter of
transmittal, and the distribution list
will be forwarded to the Chief of Infor-
mation.
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(C) Navy units with a Unified Com-
mand will forward the photos through
Unified Command channels.

(D) All other commands will forward
the photos to the Chief of Information
who will effect coordination with the
Office of the Assistant Secretary of De-
fense (Public Affairs) and, if necessary,
arrange for security review.

(iii) Photography of research activi-
ties is normally considered to be of na-
tional interest.

(iv) Still photographs of national
news interest may be forwarded, un-
processed, for release by the Chief of
Information by any command not sub-
ject to the authority of a Unified or
Specified Commander. Such forwarding
will be in accordance with paragraph
0445, subparagraph 3, of the Manual of
Naval Photography. All available cap-
tion material will be forwarded with
this unprocessed photography.

§705.11 Supplying photographs and
services to other than Navy and Ma-
rine Corps.

(a) To avoid competition with civil-
ian photographic organizations, naval
aircraft will not be used to take photo-
graphs for, nor will photographs or mo-
saic maps be provided to any individ-
uals, corporations, or agencies other
than departments or agencies of the
federal government, without specific
permission from the Chief of Naval Op-
erations.

(b) In the case of natural catas-
trophe, or other circumstances where
prompt action is required, the senior
officer present may authorize a depar-
ture from the preceding paragraph. In
all such cases, a report of the cir-
cumstances will be made to the Chief
of Naval Operations.

(c) This policy does not preclude re-
leases to the media, news companies,
and others in accordance with estab-
lished procedures, or the sale of re-
leased photographs to private agencies
or individuals under existing Depart-
ment of Defense regulations and part
701, subparts A-D, Availability to the
public of Department of the Navy In-
formation and Records. Normally, re-
quests by individuals for still photo-
graphs and motion picture photog-
raphy for private use are forwarded to
the Commanding Officer, Naval Photo-

§705.13

graphic Center, Naval Station, Wash-
ington, DC 20390, for action. Procedures
for the collection or authority for
waiver of fees for service and material
provided are set forth in Volume IlIlI,
NAVCOMPT Manual, and part 701, sub-
parts A-D.

(d) Navy aerial photography released
for sale to the public is transferred to
the United States Department of the
Interior. Inquirers regarding the pur-
chase of this photography should be di-
rected to Chief, Map Information Of-
fice, Geological Survey, Department of
the Interior, Washington, DC 20025.

(e) Navy training films suitable for
sale to the public are transferred to the
National Audio-Visual Center, Na-
tional Archives and Records Service,
General Services Administration,
Washington, DC 20408. Inquires regard-
ing the sale of Navy training films
should be addressed to the National
Audio-Visual Center.

(f) This policy does not preclude re-
leases to contractors and others prop-
erly engaged in the conduct of the
Navy’s business. However, when serv-
ices are performed for other agencies of
the government, and under certain con-
ditions, for other military depart-
ments, the Navy Comptroller Manual
prescribes that such are subject to re-
imbursement.

(g) All private inquiries from foreign
nationals should be returned, advising
the addressee to contact his local U.S.
Information Service officer for the de-
sired materials.

§705.12 Print media.

Requests for reprints of items pub-
lished in national media will be ad-
dressed to the Chief of Information.
Commands will be careful not to repro-
duce on their own authority any copy-
righted material without advance per-
mission from the copyright holder.

§705.13 Commercial advertising.

(a) The Navy encourages cooperation
with advertisers. However, the layout,
artwork and text of the proposed ad-
vertisement must be submitted to the
Chief of Information for review and for
clearance by other appropriate authori-
ties.
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(b) Requests from commercial enter-
prises (including those with Navy con-
tracts) for use of Navy personnel, fa-
cilities, equipment or supplies for ad-
vertising purposes must be referred to
the Chief of Information.

(c) Official Navy photos which have
been cleared and are released for open
publication may be furnished for com-
mercial advertising, if properly identi-
fied and captioned. No photos will be
taken exclusively for the use of an ad-
vertiser.

(d) Navy cooperation in commercial
advertising, publicity and other pro-
motional activities will be based on the
following requirements.

(1) It must be in accordance with the
provisions of 32 CFR part 721.

(2) It must be in good taste and not
reflect discredit on the Navy or the
U.S. Government. Statements made
must be matters of fact, without mis-
leading information or other objection-
able features.

(3) It must not indicate that a prod-
uct is used by the Navy to the exclu-
sion of similar products offered by
other manufacturers or appear to en-
dorse or selectively benefit or favor (di-
rectly or indirectly) any private indi-
vidual, sect, fraternal organization,
commercial venture or political group,
or be associated with solicitation of
votes in a political election. It will not
infer Navy responsibility for the accu-
racy of the advertiser’s claims or for
his compliance with laws protecting
the rights of privacy of military per-
sonnel whose photographs, names or
statements appear in the advertise-
ment. It will neither indicate that a
product has undergone Navy tests nor
disclose data from any Navy tests
which may have been made.

(4) It may not promote the use of to-
bacco or alcohol.

(e) Use of uniforms and naval insig-
nias. These may be used provided it is
done in a dignified manner.

(f) Use of Naval personnel:

(1) Personnel may receive no com-
pensation.

(2) Personnel will not be inconven-
ienced or have their training or normal
duties interrupted.

(3) Written consent from the person
concerned must be obtained before a
photo may be used.
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(4) Navy civilians and military per-
sonnel on active duty may not use
their position titles or ranks in connec-
tion with any commercial enterprise or
endorsement of a commercial product.
(Retired personnel and Reserves not on
active duty may use their military ti-
tles in connection with commercial en-
terprises if this does not give rise to
the appearance of sponsorship of the
enterprise by the Navy or Department
or in any way reflect discredit upon
them.)

(5) Testimonials from naval person-
nel are not banned, but the person giv-
ing the testimonial must not be spe-
cifically identified.

(i) The use of name, initials, rank or
rate of Navy personnel appearing in
testimonial advertising is not per-
mitted, but such expressions as, ‘‘says
a Navy chief,”” may be used.

(ii) Care will be taken to ensure that
testimonials from Navy personnel are
presented in such a way as to make
clear that the views expressed are
those of the individual and not of the
Department of the Navy.

§705.14 Embarkation of media rep-
resentatives.

(a) General. (1) Although this para-
graph applies primarily to embar-
kation in ships, provisions which are
applicable to embarkation on aircraft
or visits to shore installations apply
also to those situations.

(2) See also §705.37 on transportation
of non-Navy civilians.

(b) Invitations to embark. (1) Invita-
tions should be extended as far in ad-
vance as possible and inclusive infor-
mation on the following should be pro-
vided:

(i) Type, scope and duration of oper-
ation or cruise.

(if) Communications, methods of
press transmission, and charges, if any.

(iii) Transportation arrangements.

(iv) Approximate cost of meals and/or
quarters, and the statement that the
newsman will be expected to pay for
these and other personal expenses in-
curred.

(2) It should be made clear to the
newsman that there may be limits on
movement from one participating unit
to another. If helicopters or highline
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transfers are to be used, their limita-
tions and hazards should be explained.

(3) On operations where security is
critical, embarkation of newsmen may
be made contingent to their agreement
to submit copy for security review.
Under such circumstances, the reason
for the review will be made clear prior
to embarkation, and every effort will
be made to avoid any interpretation of
such review as ‘‘censorship’ or inter-
ference with freedom of the press.

(c) Arrangements aboard ship. (1)
Where appropriate, a briefing should be
held at the earliest convenient time
after embarkation at which newsmen
may meet the commanding officer and
other key personnel and guests and at
which previously supplied information
is reviewed.

(2) If feasible, an escort officer will be
assigned to each newsman (or group of
newsmen having similar requirements).

(3) It should be reported in the ship’s
newspaper (and on radio and closed-cir-
cuit TV, if any) that newsmen will be
embarked, giving their names and the
media they represent.

(4) If a correspondent is interested in
home town material, personnel from
his area should be contacted in ad-
vance, if possible, to determine if and
when they would be available for inter-
views and photos.

(5) Representatives of press associa-
tions and radio and TV networks will
be embarked in the Exercise Command-
er’s flagship or the Exercise Control
ship, when possible. This ship should
also control the ship-to-shore press
radio and teletype (RATT).

(6) When more than one representa-
tive from the same medium is em-
barked, an attempt should be made to
have them located at separate vantage
points.

(d) Communications. (1) Every effort
will be made to provide suitable com-
munication facilities for newsmen em-
barked (including equipment and per-
sonnel, if feasible).

(2) All persons embarked with per-
mission of proper authority and accred-
ited as correspondents are eligible to
file press traffic, as authorized by the
procedures set forth in Naval Tele-
communication Procedures (NTP-9),
““Commercial Communications.”

§705.14

(3) Navy radio or wire transmission
facilities, where available, may be
made available to news media (includ-
ing accredited civilian photographers)
when operational requirements permit,
in accordance with instructions set
forth by the Director of Naval Commu-
nications. This includes making live
broadcasts or telecasts. (A live net-
work broadcast or telecast must, how-
ever, be approved by the Chief of Infor-
mation.)

(4) Messages and instructions from
editors and station managers to em-
barked newsmen will be handled as
press traffic, as authorized in Naval
Telecommunication Procedures (NTP-
9).

(5) Stations receiving press circuits
will be authorized to receipt for press
traffic without asking for time-con-
suming ‘‘repeats.”

(6) Under normal circumstances,
press copy will be transmitted on a
first-come, first-served basis; however,
newsmen will be informed that the pre-
rogative of limiting the amount to be
filed during any one period rests with
the Exercise Commander.

(7) If it becomes necessary for oper-
ational reasons for newsmen to pool
copy, such messages shall be filed as
“multiple address messages’ or book
messages, as appropriate, or when re-
quested by the newsmen concerned.

(8) If the locale of the exercise per-
mits newsfilm and press mail to be
flown ashore, flights should be sched-
uled on a high priority basis to connect
with scheduled commercial air traffic.
Operational aircraft as well as sched-
uled government air flights should be
considered for delivery of television
news film, radio tapes and photography
to the nearest commercial communica-
tions facility.

(e) Voluntary submission of material by
a newsman for security review. When a
review is not required but is sought by
the newsman, no attempt will be made
to delete or change any material,
whether or not it appears critical of
the Navy or of naval personnel. If any
classified information is included, the
newsman will be asked to delete it. In
addition, his attention will be drawn to
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any inaccurate or possibly misleading
statements.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6390, Feb. 1, 1979]

§705.15 Employment of Navy person-
nel as correspondents or staff mem-
bers of civilian news media.

(a) A member of the naval service on
active duty or Navy civilian may act as
correspondent for a news periodical or
service, radio or TV station or net-
work, or may work part-time for such
an organization. The Secretary of the
Navy will, however, be immediately in-
formed, via the Chief of Information.

(1) See section 0307 (par. 5), section
0308 (par. 4), and section 0309 (par. 3) of
the Navy Public Affairs Regulations
for regulations referring to personnel
assigned to public affairs staffs receiv-
ing compensation for such work.

(2) In time of war, only personnel as-
signed to public affairs billets and such
other personnel as the Secretary of the
Navy may authorize can act as cor-
respondents for civilian media.

(b) Military personnel on active duty
and Navy civilians may not serve on
the staff of a ‘‘civilian enterprise”
newspaper published for personnel of a
Navy installation or activity.
§705.16 Navy produced public infor-
mation material.

(a) still photo—(1) General. (i) The pol-
icy and procedures given for media pro-
duced still photos in §705.10, apply to
Navy produced photos.

(ii) The Office of Information does
not issue, nor have funds available for
the purchases of, any photographic
equipment or supplies for Navy com-
mands. Details on the establishment of
authorized laboratories and acquisition
of equipment and supplies are given in
the Manual of Navy Photography
(OPNAVINST 3150.6D).

(2) Photographic coverage of command
events. (i) If more than two photog-
raphers are required to cover a public
event, consideration should be given to
having them wear appropriate civilian
attire.

(ii) Personnel in uniform who are
amateur photographers and who are at-
tending the event as spectators will
not be discouraged from taking photos.
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(3) Unofficial photos taken by Navy per-
sonnel. (i) The following regulations
apply to Navy civilian employees and
to Navy personnel in transit through a
command, as well as to active duty
personnel assigned to the command.

(if) Personal cameras and related
equipment are permitted on Navy
ships, aircraft and stations at the dis-
cretion of the officer in command.

(iii) An officer in command may
screen all photos taken by naval per-
sonnel with personal cameras within
the jurisdiction of the command to pro-
tect classified information or to ac-
quire photos for official use, including
public affairs. Photographs taken by
bystanders at times of accident, com-
bat, or similar significant events can
be valuable for preparation of official
report and public release. They should
be collected for screening and review as
expeditiously as possible.

(iv) Amateur photographers should
also be encouraged to volunteer the use
of interesting or significant photos for
public affairs use.

(v) Photos made by naval personnel,
with either personal cameras and film,
Navy equipment and film, or any com-
bination thereof, may be designated
“Official Navy Photo” if it is consid-
ered in the best interests of the Navy.

(A) All precautions will be taken to
protect such film from loss or damage,
and all unclassified personal photos not
designated as ‘‘official’”” will be re-
turned to the owner immediately after
review.

(B) When a photo taken by an indi-
vidual who is not an official photog-
rapher is selected for public affairs re-
lease:

(1) The photographer will receive
credit for his work in the same manner
as an official photographer.

(2) The original negative or trans-
parency will be retained and assigned
an official file number. It will then be
handled like any other official Navy
photograph.

(3) At least one duplicate negative or
transparency of each unclassified per-
sonal photo which has been designated
as ‘‘official’’ will be prepared and deliv-
ered to the photographer. A black-and-
white print may also be prepared for
the photographer’s personal use.
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(b) Audiovisual. (1) The Chief of Infor-
mation releases TV featurettes directly
to local TV stations and the Office of
Information’s Branch Offices (NAV
INFO’s). After such featurettes have
been cleared for public release by the
Assistant Secretary of Defense (Public
Affairs).

(2) The Assistant Secretary of De-
fense (PA) must approve, prior to com-
mitment of funds, the initiation of
Navy audiovisual productions intended
for public release.

(3) Motion picture film.

(i) Film of major news value will be
forwarded immediately, unprocessed,
to the Commanding Officer, U.S. Naval
Photographic Center. The package
should be labeled as follows:

NEwWs FILM—Do NOT DELAY

Commanding Officer, U.S. Naval Photo-
graphic Center (ATTN: CHINFO Liaison),
Washington, DC 20374.

NEws FiLM—Do NoOT DELAY

The Commanding Officer of the Naval
Photographic Center will be advised
(with an information copy to the Chief
of Information) of its forwarding, the
subject, type and amount of footage,
method of delivery, and estimated time
of arrival in Washington.

(if) The original negative of motion
picture photography of feature value
(photography which will not lose its
timeliness over a reasonable length of
time) will be forwarded to the Naval
Photographic Center, and a copy of the
forwarding letter will be sent to the
Chief of Information.

(c) Fleet Home Town News Center
(FHTNC). (1) All public affairs officers
will assure that appropirate news and
photo releases on personnel of their
commands are regularly sent to the
Fleet Home Town News Center.

(2) Procedures, requirements and for-
mats are contained in CHIN-FOINST
5724.1.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6390, Feb. 1, 1979]

§705.17 Participation guidelines.

(a) The provisions of this section
refer to participation by naval person-
nel and use of Navy facilities and mate-
rial in events sponsored by nongovern-

§705.17

ment organizations except where oth-
erwise stated.

(b) In accordance with the estab-
lished responsibilities of local officers
in command, these officers will con-
tinue to determine whether facilities,
equipment and personnel within their
cognizance may be provided for such
programs (except in the Washington,
DC area where the Assistant Secretary
of Defense (Public Affairs) is the au-
thorizing authority).

(c) Officers in command will ensure
that participation is appropriate in
scope and type, and is limited to those
occasions which are: In keeping with
the dignity of the Department of the
Navy, in good taste and in conformance
with the provisions of part 721 of this
chapter. The national, regional, state
or local significance of the event and
the agency sponsoring the event will be
used as guides in determining the scope
and type of Navy participation to be
authorized.

(d) Participation in community rela-
tions programs is authorized and en-
couraged to accomplish the aims and
purposes as set forth in §705.18 (follow-
ing). Where mutually beneficial to the
Department of Defense and the public,
support authorized and provided is al-
ways subject to operational consider-
ations, availability of requested sup-
port and the policy guidance provided
herein.

(e) Military personnel, facilities, and
materiel may be used to support non-
government public affairs programs
when:

(1) The use of such facilities, equip-
ment and personnel will not interfere
with the military mission or the train-
ing or operational commmitments of
the command.

(2) Such programs are sponsored by
responsible organizations.

(3) Such programs are known to be
nonpartisan in character, and there is
no reason to believe that the views to
be expressed by the participants will be
contrary to established national pol-
icy.

(f) The sponsoring organizations or
groups will be clearly identified in all
cases where naval personnel partici-
pate as speakers, or military support is
furnished.
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(g) Public affairs programs sponsored
by civilian organizations will not be
cosponsored by a naval command un-
less expressly authorized by the Chief
of Information.

(h) Participation will not normally
be authorized in public events when the
presence of military participants de-
prives civilians of employment. Offi-
cers in command will screen all re-
quests for use of material and person-
nel in Navy-sponsored social functions
held off military installations.

(i) Navy participation and coopera-
tion must not directly or indirectly en-
dorse, or selectively benefit, or appear
to endorse, benefit or favor, any pri-
vate individual, group, corporation
(whether for profit or nonprofit), sect,
quasi-religious or ideological move-
ment, fraternal, or political organiza-
tion, or commercial venture, or be as-
sociated with the solicitation of votes
in a political election.

(1) Providing use of government fa-
cilities, such as transportation, hous-
ing, or messing, at government expense
to private groups is normally inter-
preted as a selective benefit or favor
and is not authorized as part of a com-
munity relations program. Therefore,
such provisions are normally not au-
thorized as part of a community rela-
tions program, even though certain
uses of facilities may be authorized
under directives on domestic action or
other programs.

(2) The above does not bar private
groups from providing entertainment
on base. However, the appearance must
be for entertainment and not for fund-
raising, or any political or promotional
purpose.

() Community relations programs
must always be conducted in a manner
free from any discrimination because
of race, creed, color, national origin, or
sex.

(1) Navy participation in a public
event is not authorized if admission,
seating and other accommodations and
facilities are restricted in a discrimina-
tory manner.

(2) Exceptions for participation may
be made under certain circumstances
for an ethnic or ideological group when
they do not entertain any purpose of
discriminating against any other
group. Any such exceptions must be re-
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ferred to the Chief of Information for
consideration.

(3) Support to nationally recognized
veterans’ organizations is authorized
when the participation is in support of
positive programs which are not in
themselves discriminatory.

(4) Navy support to nonpublic school
activities is authorized when the par-
ticipation is clearly in support of edu-
cational programs or Navy recruiting.

(5) Commands should ensure minor-
ity participation in all community re-
lations activities and events, as appro-
priate. This includes but is not limited
to the following:

(i) Ensure that the minority commu-
nity is aware of the procedure for ob-
taining Navy support for community
events and that they are appraised of
the use of Navy demonstration teams,
units, and speakers.

(ii) Encourage Navy involvement in,
and attention to, local minority com-
munity events.

(iii) Continue to cultivate a rapport
with key members of all minority com-
munities.

(k) Participation is not authorized if
there is fund raising of any type con-
nected with the event, except as pro-
vided for in §705.34.

() No admission charge may be lev-
ied on the public solely to see an
Armed Forces demonstration, unit, or
exhibit.

(1) When admission is charged, the
Armed Forces activity must not be the
sole or primary attraction.

(2) A general admission charge need
not be considered prohibitory to Navy
participation, but no specific or addi-
tional charge may be made because of
Navy participation.

(3) Participation shall be incidental
to the event except for programs of a
patriotic nature, celebration of na-
tional holidays, or events which are
open to the general public at no charge
for admission.

(4) The provisions of this paragraph
do not apply to the Navy’s Blue Angel
Flight Demonstration Team or to the
Navy Band and other special bands en-
gaged in authorized concert tours con-
ducted at no additional cost to the gov-
ernment.

(m) Some participation in or support
of commercially sponsored programs
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on audio or visual media is allowable.
See §§705.7 and 705.8.

(n) Some participation which sup-
ports commercial advertising, public-
ity and promotional activities or
events is allowable. See section 0405,
par. 3 of the Navy Public Affairs Regu-
lations.

(0) Navy speakers may be provided
for certain events at which other forms
of Navy participation may not be ap-
propriate. See section 0604, par. 8 of the
Navy Public Affairs Regulations.

(p) When participation is in the mu-
tual interest of the Navy and the spon-
sor of the event, participation will be
authorized at no additional cost to the
government. Additional costs to the
government (travel and transportation
of military personnel, meals and quar-
ters, or standard per diem allowances,
etc.) will be borne by the sponsor.

(g) Department of Defense policy pro-
hibits payment by the Armed Forces
for rental of exhibit space, utilities, or
janitorial costs. Other exceptions may
be given under unusual circumstances.

(r) Navy participation in professional
sports events and post-season bowl
games will frequently be authorized at
no additional cost to the government,
will emphasize Joint Service activity
when possible, and must support re-
cruiting programs. Chief of Informa-
tion approval is required.

(s) Navy participation in public
events shall be authorized only when it
can be reasonably expected to bring
credit to the individuals involved and
to the Armed Forces and their recruit-
ing objectives. Naval personnel will not
be used in such capacities as ushers,
guards, parking lot attendants, runner
or messengers, baggage handlers or for
crowd control, or in any installations.

(t) Maximum advantage of recruiting
potential will be taken at appropriate
events for which Navy participation
has been authorized.

(u) Navy support will not normally
be authorized for commercially-ori-
ented events such as shopping center
promotions, Christmas parades, and
other such events clearly sponsored by,
or conducted for the benefit of com-
mercial interests. However, this policy
does not preclude participation of Navy
recruiting personnel and their organic
equipment, materials and exhibits so

§705.18

long as their participation is not used
to stimulate sales or increase the flow
of business traffic or to give that ap-
pearance. Requests for exceptions will
be considered on a case-by-case basis
by the Chief of Information.

(v) Questions as to appropriateness of
Navy participation, or as to existing
Navy and OASD (PA) policy, may be
referred to the Chief of Information.

(w) Procedures for requesting partici-
pation are addressed in §705.21.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6390, Feb. 1, 1979]

§705.18 Authority and coordination.

(a) Each naval command will coordi-
nate its community relations program
with the senior authority having re-
sponsibility for community relations in
its area (District Commandant, Unified
Commander, or other).

(b) Within policy limitations out-
lined in this section, the command re-
ceiving a request for Navy participa-
tion, and processing the required re-
sources, has the authority to process
the request and provide the support re-
quested.

(c) Requests for support exceeding
local capability, or requiring approval
from higher authority, or requiring an
exception to policy will be referred as
directed in §705.21 for determination.

(d) The Assistant Secretary of De-
fense (Public Affairs) has the overall
responsibility for the Department of
Defense community relations program.
Civilian sponsors should be advised to
address requests for approval of the fol-
lowing types of programs directly to
the Director of Community Relations,
Office of the Assistant Secretary of De-
fense (Public Affairs), Pentagon, Wash-
ington, DC 20301:

(1) National and international events,
including conventions, except those
taking place in overseas areas which
are primarily of internal concern to
Unified Commanders.

(2) Events outside the United States
which have an interest and impact ex-
tending beyond the Unified Command
areas, or which require assistance from
outside the command area.

(3) Public events in the Washington,
DC area.

(4) Aerial, parachute, or simulated
tactical demonstrations held in the
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public domain, except those held in
areas assigned to overseas Unified
Commands.

(5) Aerial reviews on military instal-
lations within the United States if the
review involves more than one Service.

(6) Programmed national sports, pro-
fessional athletic events, formal inter-
national competitions, and contests be-
tween a Navy and professional team in
the public domain. See section 0605,
par. 18 of the Navy Public Affairs Regu-
lations.

(7) Performing Navy units appearing
on regional or national television.

(8) Overall planning for Armed Forces
Day (not including local activities).

(9) Granting exceptions to policy.

(e) Overseas, Unified Commanders
are designated to act for and on behalf
of the Secretary of Defense in imple-
menting community relations pro-
grams within their command areas and
in granting any exceptions to policy or
regulations. This authority may be del-
egated.

(1) Policy, direction and guidance for
Unified Command community relations
programs are provided to Navy compo-
nents of these commands by the Uni-
fied Commander concerned.

(2) Authority of the Commander-in-
Chief, Pacific extends to planning and
execution of community relations pro-
grams in Alaska and Hawaii. Participa-
tion in events held in Alaska and Ha-
waii will be governed by the same prin-
ciples as policies applicable to other
states.

(3) Community relations programs
and events taking place within the
United States which have an effect on
a Unified or Specified Command as a
whole, or are otherwise of significant
concern to the Unified Command, re-
quire complete coordination through
appropriate channels between the Uni-
fied Command and naval activities con-
cerned.

(4) Unified Commanders overseas re-
quiring Navy support for a community
reltaions program or participation in a
public event should coordinate their re-
quirements with the appropriate Navy
component command.

(f) The Secretary of the Navy will
plan and execute Navy community re-
lations programs and approve Navy
participation in public events not oth-

32 CFR Ch. VI (7-1-97 Edition)

erwise reserved or assigned to the Sec-
retary of Defense. This authority may
be delegated.

§705.19 Financing.

(@) The financial requirements for
community relations purposes will be
kept to the minimum necessary to ac-
complish Department of Defense objec-
tives.

(b) Costs of participation will nor-
mally be at government expense for the
following types of events and programs
when they are in the primary interest
of the Department of Defense:

(1) Public observances of national
holidays.

(2) Official ceremonies and functions.

(3) Speaking engagements.

(4) Programmed, scheduled tours by
Navy information activity support
units (e.g., an exhibit from the Navy
Exhibit Center) when this method of
reaching special audiences is consid-
ered by the Secretary of the Navy to be
the most effective and economical way
of accomplishing a priority public af-
fairs program.

(5) Tours by units (e.g., the Navy
Band) for which appropriated funds
have been specifically provided.

(6) Support of recruiting.

(7) Events considered to be in the na-
tional interest, or in the professional,
scientific, or technical interests of the
Navy or Department of Defense, when
approved by the Secretary of Defense
or the overseas Unified Commander, as
appropriate.

(¢) Navy participation in all other
public events will normally be at no
additional costs to the government.

(1) Continuing type costs to the gov-
ernment which would have existed had
the Navy not participated in the event
will not be reimbursed by the sponsor.

(2) Transportation costs may be ex-
cluded from the costs to be borne by
the sponsor when the transportation
can be accomplished by government
aircraft on a normal training flight or
opportune airlift.

§ 705.20 Use of Navy material and fa-
cilities.
(@) The loan of equipment and per-
mission to use facilities will be depend-
ent on the following:
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(1) The program support must be
within the command’s public affairs re-
sponsibility.

(2) The loan of the equipment must
not interfere with the military mission
of the command.

(3) Equipment must be available
within the command or obtainable
from another Navy command in the
local area.

(4) The event must be of the type for
which participation is considered ap-
propriate.

(5) It must not be in any direct or im-
plied competition with a commercial
source.

(6) There must be no potential danger
to persons or private property that
could result in a claim against the gov-
ernment. Safety requirements will be
observed.

(b) Use of open mess facilities will be
permitted only under one of the follow-
ing conditions:

(1) Incident to the holding of a pro-
fessional or technical seminar at the
command.

(2) Incident to an official visit to the
command by a civic group.

(3) Navy League Council luncheon or
dinner meetings (not to exceed one per
quarter per group).

(4) Incident to group visits by the
Boy Scouts of America, Boys Clubs of
America, the Navy League Sea Cadets
(by virtue of their federal charters),
Girl Scouts and the Navy League Ship-
mates, and a few representative adult
leaders.

(c) Use of the official Navy flag will
be in accordance with SECNAVINST
10520.2C and of official emblem in ac-
cordance with OPNAVINST 5030.11B.

(d) Requests not meeting the criteria
cited here, but which are considered by
the officer in command to have merit,
may be referred to the Chief of Infor-
mation.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6391, Feb. 1, 1979]

§ 705.21 Requests for Navy participa-
tion.

(a) Decisions will be made on a case-
by-case basis. Events which are inap-
propriate for one type of participation
may be entirely appropriate for an-
other type of participation. A positive

§705.22

and flexible approach should be em-
ployed.

(b) Requests by civilian organizations
for Navy participation in programs or
events they sponsor should be ad-
dressed to the nearest naval installa-
tion and should be evaluated and au-
thorized at that level if possible. Re-
quest exceeding local resoures, or re-
quiring authorization from higher au-
thority, should be forwarded through
appropriate channels.

(c) Requests for Armed Forces par-
ticipation in public events are to be
submitted on official request forms
(88705.33, 705.34 and 705.36) by the spon-
sors of events occurring outside a com-
mand’s area of direct knowledge and
local capability, or involving a type or
level of participation unavailable lo-
cally, or requiring approval of higher
authority.

(d) Fact sheets expounding upon nor-
mally requested assets are enclosed in
§§ 705.33, 705.34 and 705.36 and may be
reproduced and distributed locally.

(e) The official request form is to be
used on all requests referred to the
Chief of Information and to the Office
of Assistant Secretary of Defense (Pub-
lic Affairs).

§705.22 Relations
groups.

(a) Naval commands will cooperate
with and assist community groups
within their capabilities, to the event
authorized by current instructions, and
will participate in their activitis to the
extent feasible.

(b) Navy commands will encourage
membership of personnel in commu-
nity organizations.

(c) Officers in command will withhold
approval of requests from community
groups, organizations or individuals
whose purposes are unclear, pending
advice from the Chief of Information.

(d) Commands may make facilities,
less housing and messing, available to
community groups, at no expense to
the government, when it is in the best
interest of the Navy to do so. Mess fa-
cilities may not be used for meetings of
civic groups or other asociations unless
all the members of the group concerned
are authorized participants of the mess
as prescribed in NAVPERS 15951, ex-
cept as provided below:

with community
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(1) Requests to make open mess fa-
cilities available to professional or
technical seminars or civic groups
meeting in connection with an official
visit to the activity may be submitted
to the officer in charge of the mess, or
other appropriate authority. Such re-
quests may be approved when it is
shown that the inspection of the activ-
ity or the holding of a professional
seminar is of principal importance and
the use of mess facilities is incidental
thereto.

(2) Because of the exceptional nature
of the Navy League, as recognized by
the Secretary of the Navy, open mess
facilities may be used for luncheon or
dinner meetings of Navy League Coun-
cils, but not more often than once per
quarter per group.

(e) Relations with Industry and
Labor in the Community (refer to
SECNAVINST 5370.2F and DOD Direc-
tive 5500.7):

(1) Relations with Navy contractors
and with industry and business in gen-
eral are the responsibility of the officer
in command, with the assistance of his
public affairs officer.

(2) Navy commands will cooperate
with industry and its representatives
in planning and executing community
relations projects of mutual interest.

(i) Visits to commands will be sched-
uled for industrial and employee
groups under the same conditions as
for other civilian groups.

(ii) A contractor may be identified in
a news release, exhibit, or the like
whenever the major responsibility for
the product can be clearly and fairly
credited to him. In such cases, both the
manufacturer’s name for the product
and the Navy designation of it will be
used.

(iii) Commands will not solicit, nor
authorize others to solicit, contractors
to provide advertising, contributions,
donations, subscriptions, etc. Where
there is a legitimate need for indus-
trial promotion items, such as scale
models, the command will contact the
Chief of Information for advice as to
the procedure for requesting procure-
ment.

(iv) Similarly, if Defense contractors
wish to distribute information mate-
rial through official Navy channels, the
Office of Information will be queried as
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to the desirability and feasibility of
undertaking the desired distribution.

(v) Visits to contractor facilities are
governed by the provisions of DOD
Manual 5520.22-M (Industrial Security
Manual for Safeguarding Classified In-
formation). If nationally known press
representatives will be involved, prior
approval must be obtained both from
the contractor (via the Chief of Infor-
mation) and from the Assistant Sec-
retary of Defense (Public Affairs).

(3) Commands will maintain the
same relationship with labor unions as
with other community groups and will
not take action in connection with
labor disputes. Personnel inadvertently
or incidentally involved in labor dis-
putes will consult officers in command
for guidance.

(f) Emergency Assistance to the Com-
munity:

(1) Navy commands will offer and
provide assistance to adjacent commu-
nities in the event of disaster or other
emergency.

(2) The Chief of Information will be
advised immediately of action when
taken, and copies of subsequent reports
to the Chief of Naval Operations will be
forwarded to the Chief of Information.

(3) Navy commands will participate
in planning by local Civil Defense offi-
cials.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6391, Feb. 1, 1979]

§705.23 Guest cruises.

(a) General policy. (1) The embar-
kation of civilian guests in Navy ships
is appropriate in the furtherance of
continuing public awareness of the
Navy and its mission.

(i) Examples of embarkations for
public affairs purposes are (but not
limited to): Individuals, community
service clubs, civic groups, the Navy
League, and trade and professional as-
sociations.

(if) Embarkation of media represent-
atives on assignment is discussed in
§705.14.

(iii) Other categories may be estab-
lished by the Secretary of the Navy,
subject to the approval of the Sec-
retary of Defense.

(2) It has also been demonstrated
that the occasional embarkation on
cruises of families and personal guests
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of naval personnel has contributed ma-
terially to the morale of the family cir-
cle and has instilled in each individual
a sense of pride in his ship. For further
information see OPNAVINST 5720.2G.

(3) Embarkations should be con-
ducted within the framework of regu-
larly scheduled operations; underway
periods solely to accommodate guests
are not authorized.

(@) Commander-in-Chief, Pacific
Fleet, Commander-in-Chief, Atlantic
Fleet, Commander-in-Chief, U.S. Naval
Forces Europe, Commander Military
Sealift Command (and their subordi-
nate commands if so designated), Chief
of Naval Education and Training, and
District Commandants may authorize
the embarkation of female civilians for
daylight cruises. Embarkation of civil-
ians for overnight cruises must be au-
thorized by the Chief of Naval Oper-
ations via the Chief of Information.

(5) All guest visits are normally au-
thorized on an unclassified basis.

(6) In all instances, due precautions
must be taken for the safety of the
guests. (See section 0403, pars. 6(b) and,
6(e), of the Navy Public Affairs Regula-
tions, for procedures to be followed in
the case of death of, or injury to, civil-
ians embarked on naval ships.)

(7) For further information on policy,
procedures, and eligibility criteria, see
OPNAVINST 5720.2G.

(b) Authority. (1) Authority to estab-
lish procedures for the conduct of the
embarkation of guests for public af-
fairs purposes (including the Secretary
of the Navy Guest Cruise and Guest of
the Navy Cruise programs, which are
discussed in §705.24) is vested in the
Secretary of the Navy. This authority
is limited only insofar as the Chairman
of the Joint Chiefs of Staff and the
commanders of the Unified and Speci-
fied Commands (and their component
commanders, if so designated) have the
authority to use Navy ships to embark
individuals other than news media rep-
resentatives for public affairs purposes.

(i) Public affairs embarkations origi-
nating within the geographical limits
of the Unified Command will be ap-
proved by and coordinated with the
commanders of such commands. This
authority may be delegated. Requests
for such embarkations originating with
the subordinate fleet or force command

§705.23

of a Unified Command will be submit-
ted via the operational chain of com-
mand, to the appropriate commander
of the Unified Command, unless dele-
gated.

(i) Requests for public affairs embar-
kations originating from any Navy
source other than the Chairman of the
Joint Chiefs of Staff, or the Unified and
Specified Commanders or their subor-
dinate commands, will be submitted to
the Chief of Information, who will ef-
fect coordination with the Chief of
Naval Operations and/or the Assistant
Secretary of Defense (Public Affairs) as
appropriate.

(iii) When guests debark in a foreign
port which is in the geographic area of
a Unified Command other than that in
which the cruise originated, the Chief
of Information will coordinate travel
by obtaining concurrence of all appro-
priate commanders and the approval of
the Chief of Naval Operations, and the
Assistant secretary of Defense (Public
Affairs) as appropriate.

(2) Officers in command to whom au-
thority to embark guests for public af-
fairs purposes is delegated will make
maximum use of this authority.

(c) Secretary of the Navy Guest Cruise
and Guest of the Navy Cruise Programs.
(1) The objective of these two programs
is: To expose top-level and middle-level
opinion leaders in the fields of busi-
ness, industry, science, education, and
labor to the operation of the U.S.
Navy, in order that they may gain a
better understanding of its capabilities
and problems, the complicated nature
of modern sea-based equipment, and
the high levels of responsibility and
training required of Navy men and
women.

(2) In addition to policy contained in
paragraph (c)(1) of this section, the fol-
lowing policy guidelines apply to the
conduct of the Secretary of the Navy
Guest Cruise and the Guest of the Navy
Cruise Programs.

(i) Secretary of the Navy Guest Cruise
Program. (A) Only aircraft carriers and
cruisers will be used.

(B) Cruises will be conducted once
each quarter on each coast, contingent
upon the availability of appropriate
ships.

(C) The optimum number of guests is
15.
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(D) Guests will be drawn from top-
level executives and leaders who have
not had previous exposure to the Navy.
“Previous exposure’ is defined as ac-
tive or reserve service in the U.S. Navy
or U.S. Marine Corps within the last 10
years; membership in the Navy League
or any other Navy-oriented organiza-
tion; or participation in a cruise on a
U.S. Navy ship in the last 10 years.

(E) Whenever feasible, Secretary of
the Navy Guests will be greeted by
CINCLANTFLT or CINCPACFLT, or in
their absence by the SOPA. Com-
prehensive unclassified briefings will
be given dealing with the Navy’s mis-
sion, fleet operations, and current
problems.

(F) Cruises will vary in length from 3
to 7 days, when appropriate, to con-
form with the operating schedule of the
ship.

(ii) Guests of the Navy Cruise Program.
(A) All types of ships will be used. This
will include carriers when available,
after selection of a cruise for the Sec-
retary of the Navy Guest Cruise Pro-
gram.

(B) Guest of the Navy Cruise guests
will be drawn from middle-level execu-
tives and leaders who have not had pre-
vious exposure to the Navy. Guests
should include persons who have direct
impact on recruiting, such as second-
ary school principals, guidance coun-
selors, coaches and teachers.

(C) Cruises of relatively short dura-
tion (3 to 5 days) are preferred, al-
though cruises up to 7 days are author-
ized. Protracted cruises will not be ap-
proved except for special cir-
cumstances.

(D) Invitations will be extended by
the District of Commandants. Invita-
tions will include:

(1) Statement of the purpose of the
Guest of the Navy Cruise Program.

(2) Authorization for embarkation
and, if applicable, for COD flights, with
instructions for reporting on board.

(3) Name and rank of the command-
ing officer and, if applicable, name and
rank of embarked flag officer.

(4) A caution that guests should not
accept the invitation unless they are in
good health.

(5) Statement to the effect that the
tempo of operations might cause
changes in scheduling which could re-
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sult in the
withdrawn.

(E) The following necessary informa-
tion may be included separately with a
letter of invitation: Recommended
wardrobe, passport and immunization
requirements, availability of emer-
gency medical and dental facilities,
ship’s store and laundry facilities,
statement that guest’s use of a camera
will be authorized subject to certain re-
strictions, and a listing of those re-
strictions. In addition, the following
statement will be included with each
invitation, or form part of the attached
information sheets:

invitation having to be

The Department of the Navy has no spe-
cific authority to use its funds to defray or
reimburse any personal expenses of a navy
guest. As a result, the Department of the
Navy cannot provide you with transpor-
tation to the port of embarkation or from
the port of debarkation back to your home.
Your expenses for meals will be quite nomi-
nal while you are on board a naval ship or fa-
cility. You should make provision for any ex-
traordinary expense which may arise. For
example, if a personal or other emergency
arises which necessitates your returning
home during the cruise, you should be pre-
pared to take commercial transportation at
your own expense from the most distant
point on the cruise itinerary.

Navy ships and aircraft, by their very na-
ture, present certain hazards not normally
encountered on shore. These hazards require
persons on board to exercise a high degree of
care for their own safety.

Acceptance of this invitation will be con-
sidered your understanding of the above ar-
rangements and limitations.

(iii) Applicable to both programs. (A)
Guests will provide their own transpor-
tation from home to the ship and re-
turn, and must reimburse the Navy for
living and incidental expenses while
embarked so that the program may be
conducted at no additional expense to
the government.

(B) Because the number of billets
available to accommodate all of the po-
tential guests is limited, the guest’s
opportunity to communicate his expe-
rience to his associates must be consid-
ered. For this reason, one of the cri-
teria for selection of guests will be
their level of activity in civic, profes-
sional, and social organizations. In
nominating and selecting guests, effort
will be made to ensure that minority
citizens are included as appropriate.
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(C) Atlantic cruises will be made on
ships operating between East Coast
ports, or between CONUS and the U.S.
Caribbean ports of San Juan, PR, or
Charlotte Amalie (St. Thomas), Virgin
Islands. Pacific cruises will be made on
ships operating between West Coast
ports: Between CONUS and ports in Ha-
waii, Alaska, Mexico or Canada; or be-
tween ports within Hawaii or Alaska.

(D) Guests will be informed of secu-
rity restrictions. Unclassified photog-
raphy should be permitted on board, as
pictures renew guests’ feelings of iden-
tification with a ship. Guests will be
advised of areas, however, where pho-
tography is prohibited, and security
regulations will be courteously but
firmly enforced.

(E) Guests will be billeted in officers
quarters and normally subsisted in the
wardroom. It is not necessary that
guests be assigned individual rooms.
Billeting with ship’s officers promotes
mutual understanding, and guests feel
more closely identified with the ship’s
company. They will be invited to dine
at least once in each mess on board, if
the length of the cruise permits.
Guests will be encouraged to speak
freely and mingle with the crew.

(F) Guests will be accorded privileges
of the cigar mess commissioned offi-
cers mess (open) ashore—with the ex-
ception of package store privileges—
and the use of ship’s or Navy Exchange
laundry and tailor shops. Other Navy
Exchange privileges will be limited to
purchase of items for immediate per-
sonal use.

(G) Only emergency medical and den-
tal care will be provided and then only
where civilian care is not conveniently
available.

(1) In the event of injury to civilians
embarked in Navy ships and aircraft or
visiting naval activities, commanding
officers will notify the Chief of infor-
mation, the appropriate Commandant,
and operational commanders, by mes-
sage, of the injury and action taken.

(2) In the event of an emergency not
covered by Navy Regulations, the facts
and circumstances will be reported im-
mediately to the Secretary of the
Navy.

(H) Guests may be allotted time for
side trips at their own expense when an
itinerary includes naval activities or

§705.24

ports adjacent to recognized points of
interest.

(1) As a souvenir of the cruise, it is
suggested that guests be provided with
a photograph of the ship, perhaps suit-
ably inscribed by the commanding offi-
cer prior to debarkation.

(J) Any publicity will be limited to
that initiated by the participants.
Navy-sponsored publicity will be avoid-
ed unless sought by the participants.
At the same time, media inquiries or
inquiries from the general public will
be answered fully, the purposes of the
cruise program outlined and the fact
stressed that no cost to the govern-
ment is incurred.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6391, Feb. 1, 1979]

§705.24 Exhibits.

(a) Navy exhibits are representations
or collections of naval equipment,
models, devices and information and
orientation material placed on public
display for information purposes before
audiences at conventions, conferences,
seminars, demonstrations, exhibits,
fairs, or similar events. Also included
are general purpose displays in public
buildings or public locations. Museums
also occasionally request a Navy ex-
hibit on a permanent or temporary
loan basis.

(1) Exhibits may be displayed in any
appropriate location or event (includ-
ing commercially owned spaces such as
shopping centers, malls, etc.) provided
it is clearly established that such areas
are places the general public frequents
and that the exhibit is not for the pur-
pose of drawing the public to that loca-
tion, and that it is determined that
participation is in the best interests of
the Department of Defense and the De-
partment of the Navy.

(b) Exhibits will be used for the fol-
lowing purposes only:

(1) To inform the public of the Navy’s
mission and operations.

(2) To disseminate technical and sci-
entific information.

(3) To assist recruiting of personnel
for Navy military service and for civil-
ian employment in the Department of
the Navy.

(c) Exhibit requests and procedures:

(1) Requests for Navy exhibits, other
than local exhibits may be forwarded
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to the Navy Recruiting Exhibit Center
via the local Navy recruiter with an in-
formation copy to the Chief of Infor-
mation. The primary mission of the
Navy Recruiting Exhibit Center is to
support local Navy recruiters. Requests
for exhibits for community relations
events will be considered favorably
only when not in conflict with recruit-
ing requirements.

(i) Requests for exhibits must be sub-
mitted well in advance of their pro-
posed dates of use.

(ii) Requests for mobile exhibits re-
quiring tractor-trailer transportation
should be forwarded prior to November
15th previous to the year desired. A
tour itinerary of mobile exhibits will
then be established for the following
year.

(iii) The period of time for which an
exhibit is authorized will be deter-
mined by the nature of the event and
the type of exhibit (e.g., equipment
from local resources used for a local
celebration would normally not be ex-
hibited for more than three days; but,
a formal exhibit at an exposition might
remain for the duration of the event).

(2) The office of the Assistant Sec-
retary of Defense (Public Affairs) is the
approving authority for Navy exhibits
in events of international or national
scope, or those requiring major coordi-
nation among the Armed Forces, or
with other agencies of the Federal Gov-
ernment.

(i) All Navy activities will forward
such requests to the Chief of Informa-
tion for coordination with the OASD
(PA).

(ii) Subordinate commands of a Uni-
fied Command will forward exhibit re-
quests of the above types to the Unified
Commander concerned, via the chain of
command.

(3) The official OASD(PA) Request
Form for Armed Forces Participation
will be used. See Armed Forces Request
Form, §705.36.

(4) Requests for exceptions to policy
for exhibit displays should be for-
warded to the Officer in Charge, Navy
Recruiting Exhibit Center.

(5) Policy guidance on costs is de-
fined in §705.19.

(6) Occasionally, a project officer will
be assigned to coordinate use of the ex-
hibit with the sponsor.
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(i) Project officers are normally com-
missioned officers, equivalent civilian
personnel, local recruiters or reserv-
ists, who have been assigned the re-
sponsibility of coordinating Service
participation in a special event.

(ii) The project officer should estab-
lish immediate liaison with the spon-
sor.

(iii) The project officer should assist
in determining the actual location of
the exhibit, make arrangements for as-
sembling and disassembling the exhibit
material, and supervise these oper-
ations.

(iv) The project officer will ensure
Navy and Department of Defense poli-
cies are followed, and will coordinate
local news releases concerning Navy
participation.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6391, Feb. 1, 1979]

§705.25 Navy Exhibit Center.

(a) The center is a field activity of
the Chief of Information and is located
in the Washington Navy Yard. Its pri-
mary mission is to produce, transport
and display U.S. Navy exhibits
throughout the United States. It also
facilitates assignments of Navy combat
artists and, additionally, produces ex-
hibits for its own tours and for short-
term loans to naval commands.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6391, Feb. 1, 1979]

§705.26 Exhibit availability report.

(a) A center index of exhibits which
are available at the local level in each
Naval District is maintained by the ex-
hibit center. To achieve maximum ef-
fectiveness for an overall integrated
program, an up-to-date registry of all
exhibits is required.

(b) A current inventory of exhibits
headquartered in Washington, DC, and
managed by the Navy Recruiting Ex-
hibit Center for scheduling purposes
may be obtained by writing to: Officer-
in-Charge, Navy Recruiting Exhibit
Center, Washington Navy Yard, Wash-
ington, DC 20374.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6391, Feb. 1, 1979]
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§§705.27—705.28 [Reserved]

§705.29 Navy Art Collection.
(a) The U.S. Navy has continued to

record its military actions, explo-
rations, launchings, etc., in fine art
form since before World War Il. The

present Navy Combat Art Collection
contains over 4,000 paintings and
sketches. A significant number of new
works is being added each year. The
combat artists of World War Il have
been replaced by civilian artists who
witness today’s Navy in action, record
their impressions, and donate their
works of art to the Department of the
Navy.

(1) The voluntary services of most of
the artists are arranged through the
Navy Art Cooperation and Liaison
Committee (NACAL) which operates in
close cooperation with the Salmagundi
Club of New York City and the Munici-
pal Art Department of the City of Los
Angeles.

(2) The Chief of Information has es-
tablished liaison with the Salmagundi
Club in order to maintain a continuing
historical record of the Navy. Orga-
nized in 1871, the Salmagundi Club is
the oldest club of professional artists
in the United States. The Club ap-
pointed a Navy Art Cooperation and
Liaison (NACAL) Committee to advise
the Navy on art matters and to nomi-
nate artists for assignment to paint
Navy activities through the world. The
Chief of Information reviews the nomi-
nations, and issues SECNAV invita-
tional travel orders to each artist ap-
proved.

(3) The following policy pertains:

(i) All finished art portraying the
Navy and produced by Navy artists on
active duty for that purpose and by
guest artists working under invita-
tional travel orders becomes the prop-
erty of the Department of the Navy.

(i) Civilian artists selected to paint
Navy life through cooperation of a pri-
vate sponsor and the Chief of Informa-
tion may be authorized by the Chief of
Information or the Office of the Sec-
retary of Defense to retain their works.

(iii) Paintings, sketches, drawings
and other forms of artwork will not be
accepted by the Department of the
Navy unless all reproduction rights are
surrendered and unless they become

§705.29

the permanent property of the Depart-
ment of the Navy.

(iv) Requests for reproduction of
combat art for use in advertising or
publication will be directed to the
Chief of Information.

(b) Responsibilities:

(1) The Chief of Information exercises
supervision and control of the Navy
Art Program and issues SECNAV invi-
tational travel orders and letters of in-
vitation to artists selected for assign-
ment.

(2) When directed by the Chief of In-
formation or other appropriate Navy
authority, a NACAL project officer will
perform the following functions:

(i) Act as a local liaison officer for
the NACAL Program.

(i) Assist NACAL artists on assign-
ments within his area.

(3) The Curator Navy Combat Art
Center, in coordination with the Chief
of Information, will:

(i) Plan trips for the NACAL Pro-
gram.

(i) Approve requests for art displays.

(iii) Provide logistic support for the
maintenance, storage, shipment and
display of the Navy Combat Art Pro-
gram.

(c) Requests for art displays should
be forwarded to the Director, Commu-
nity Relations Division, Office of Infor-
mation, Navy Department, Washing-
ton, DC 20350.

(d) Exhibition of Navy Art:

(1) Operation Palette I’ is a carefully
selected group of 75 to 100 combat art
paintings depicting Navy and Marine
Corps activities during World War II.
The schedule of “Operation Palette 1™’
is promulgated by the Officer-in-
Charge, Navy Recruiting Exhibit Cen-
ter and supervised by the Chief of In-
formation, with the concurrence of Dis-
trict Commandants. Schedules are ar-
ranged so that the exhibition travels
within a particular Naval District for
several months at a time. District
Commandants designate project offi-
cers for each city where ‘“‘Operation
Palette 1"’ is exhibited. The project of-
ficer makes all arrangements, includ-
ing suitable location, publicity and
personnel to assist the chief petty offi-
cer who travels with the collection.
Promotional kits are provided by the
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Officer-in-Charge, Navy Recruiting Ex-
hibit Center. Requests for exhibitions
are not desired, since the collection al-
ways travels on a prearranged tour.

(2) “*Operation Palette 11"’ consists of
75 to 100 paintings representative of the
worldwide operations of the contem-
porary Navy and Marine Corps * * *
the Navy today * * *, and travels on
prearranged tours similar to ‘‘Oper-
ation Palette I.”’

(3) Other exhibitions of original
paintings from the Combat Art Collec-
tion may be scheduled on request by ei-
ther Navy commands or civilian art
groups. Requests should be directed to
the Director, Community Relations Di-
vision, Office of Information, Navy De-
partment, Washington, DC 20350 and
contain the following:

(i) The occasion.

(i) Inclusive dates. (Not less than 10
days or more than 90 days sub-cus-
tody.)

(iii) Expected attendance and type of
publicity planned.

(iv) Amount of space allotted.

(v) If Navy-sponsored show, certifi-
cation that 24-hour security will be
provided for the paintings while in cus-
tody.

(vi) If civilian-sponsored show, state-
ment that transportation and insur-
ance requirements will be met. (Phys-
ical security must be available for ex-
hibit, with an attendant on duty during
open hours and locked building or
other means of protecting exhibit when
closed to the public.)

(e) Navy Combat Art Lithograph Pro-
gram:

(1) This program makes available full
color, high quality lithographs which
are faithful reproductions of the origi-
nal artwork on quality paper of se-
lected works of art from the Navy Art
Collection.

(2) Additional information and order-
ing details are contained in CHINFO
NOTICE 5605, which is issued periodi-
cally.

[41 FR 29101, July 15, 1976, as amended at 44
FR 6391, Feb. 1, 1979]

§705.30 Aerospace
shop.
(a) This program is devised by the
Navy to give students at colleges and
universities conducting teacher train-

Education Work-
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ing a comprehensive background in the
field of aviation. The teachers in turn
integrate this knowledge into their
education programs.

(b) Appropriate commands are en-
couraged to provide assistance to edu-
cational institutions sponsoring the
workshop program: Provided, That such
support does not interfere with the
command’s primary mission and that
such cooperation involves no addi-
tional expense to the government.

(c) The Chief of Naval Operations has
cognizance of all assistance provided
by the Navy to all Aerospace Edu-
cation Workshop program. A summary
report of local command participation
in Aerospace projects will be submitted
to the Chief of Naval Operations via
the appropriate chain of command. In-
formation copies of such reports will be
sent to Commander, Navy Recruiting
Command and the Chief of Informa-
tion. For further information see
OPNAVINST 5726.1C.

§705.31 USS Arizona Memorial, Pearl
Harbor.

(a) Limited space and the desirability
of keeping the Memorial simple and
dignified require the following prac-
tices to be observed:

(1) Rendering of formal ceremonies
on the USS Arizona Memorial will be
confined to Memorial Day.

(2) Observances on December 7, or
any other date, at the request of indi-
viduals or organizations, will consist of
simple wreath-laying, or other appro-
priate expressions conducted with dig-
nity.

(3) Plaques intended for display on
the Memorial may be presented by
headquarters of national organizations
only. Plaques from regional, state or
local organizations cannot be accepted.
Only one plaque will be accepted from
any organization. The overall size of
the plaques, including mounting, must
be no larger than 12 inches square.

(b) The Commandant, Fourteenth
Naval District, is designated to coordi-
nate all formal or informal observances
involving the Memorial.
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§705.32 Aviation events and parachute
demonstrations.

(a) Armed Forces aircraft and para-
chutists may be authorized to partici-
pate in appropriate in public events
which meet basic Department of De-
fense criteria. This participation may
be one of the officially designated mili-
tary flight or parachute demonstration
teams, flyover by aircraft, a general
demonstration of capabilities by air-
craft, or the static display of aircraft.

(b) Events which are appropriate for
aviation participation include: Dedica-
tion of airports; aviation shows; air-
craft exposition; air fairs; recruiting
programs; civic events which contrib-
ute to the public knowledge of naval
aviation equipment and capabilities
and to the advancement of general
aviation; public observances of certain
national holidays (Armed Forces Day,
Veterans Day, Memorial Day and Inde-
pendence Day); national conventions of
major veterans organizations; memo-
rial services for deceased, nationally
recognized dignitaries; and receptions
for foreign dignitaries.

(c) Support of Armed Forces recruit-
ing is the primary purpose of military
flight and parachute demonstration
teams. Armed Forces recruiting teams
are available to assist sponsors in co-
ordinating advance publicity and infor-
mation coverage to insure maximum
exposure for the demonstration team
and the event. This assistence is at no
additional expense to the sponsor; how-
ever, the sponsor is required to give
full support to the recruiting effort and
to cooperate fully with local service of-
ficials. Such support could include (but
is not limited to) the provision of
prime space for recruiters at the event
site and the provision of courtesy
passes in controlled quantities to re-
cruiters for the purpose of bringing re-
cruit prospects and recruiting advisors
to view the show.

(d) DOD support of air show fund
raising efforts in the form of provision
of military flight and parachute dem-
onstration teams is limited to charities
recognized by the Federal Services
Fund-Raising Program. These include
such agencies as the United Givers
Fund, Community Chests, National
Health Agencies (as a group), Inter-
national Service Agencies and the mili-
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tary aid societies. Armed Forces sup-
port to fund-raising events for a single
cause, even though the charity is a
member of a federated or joint cam-
paign or donates in part to one or sev-
eral of the campaigns, is inconsistent
with the basic position of Department
of Defense. The name of the nearest
Combined Federal Campaign coordina-
tor will be supplied to the sponsor, or if
he chooses, he might elect to work
with the local United Givers Fund
(Community Chest). As a minimum,
the sponsor must agree to provide at
least half of the profit above costs to
the Combined Federal or United Givers
Campaigns to receive Armed Forces
support.

(e) Request form. This form is used to
request military flight and parachute
demonstration team participation in
public events. The information is re-
quired to evaluate the event for appro-
priateness and compliance with De-
partment of Defense policies and for
coordination with the units involved.

GENERAL

1. Title of Event
Town or City: State:
Date: ———— Time—From:
To: ——— Place: (Airport, etc.)

2. Sponsor:

3. The sponsor (is) (is not) a civic organiza-
tion and the event (does) (does not) have the
official backing of the mayor.

4. The sponsoring organization (does) (does
not) exclude any person from its membership
or practice any form of discrimination in its
functins, based on race, creed, color or na-
tional origin.

5. Sponsor’s representative authorized to
complete arrangements for Armed Forces
participation and responsible for reimburs-
ing Department of Defense for accrued ex-
penses when required:

Name:

Address:

City, State: Zip:

Telephone: (Office) (AC)
(home) (AC)

6. Purpose of this event (explain fully): —

7. Expected attendance: ——M88M8M@
8. Is this event being used to promote funds
for any purpose?
9. Admission charge:
‘“Charge for seating: —M8M8M8M
10. Disposition of profits which may ac-
crue:
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11. Will admission, seating and all other
accommodations and facilities connected
with the event be available to all persons
without regard to race, creed, color or na-
tional origin?

12. Will the standard Military Services al-
lowance for quarters and meals be provided
by the sponsor for Armed Forces partici-
pants?

13. Will transportation at sponsor’s ex-
pense be proviced for Armed Forces partici-
pants between the site of this event and
hotel?

14. Will telephone facilities, at sponsor’s
expense, be made available for necessary of-
ficial communications regarding the event?

15. It may be necessary for representatives
of the requested unit to visit the site prior to
the event. Will transportation, meals and
hotel accommodations be provided by the
sponsor?

16. Please describe the space which will be
provided to recruiters:

17. Designate charity beneficiary(s):

FLIGHT TEAM, PARACHUTE TEAM, FLYOVERS,
STATICS

1. This request is for (check appropriate
line):
Flight Team Demonstration
U.S. Navy Blue Angels
U.S. Air Force Thunderbirds. (Cost for eithe
team is $1500.00 for each day team sched-
uled at your event.)
Aircraft Flyover: (No cost to sponsor.) ...
Static Aircraft: (Cost is $25.00 per day per crew-
member.) .
U.S. Army Silver Eagles: (Cost for this team is
$750.00 for each day team scheduled at your
event.) ...
Parachute Team Demonstration U.S. Arm
Golden Knights: (Cost is $25.00 per day per
man for each day required to support your
event. Team consists of 10-14 personnel.) ....
(Other) .........

2. Flight and/or Parachute Team dem-
onstrations are restricted to appropriate
events at airports, over open bodies of water,
or over suitable open areas of land. Please
give the specific location of your event

If an airport, name of airdrome facility and
longest usable landing runway. Airport:

Runway data: feet.

3. Flyovers, Flight and Parachute Team
demonstrations require that sponsors secure
FAA clearance or waiver. Will steps be taken
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by sponsor to accomplish this at least sixty
days prior to the event?

4. Flight and Parachute Team demonstra-
tions must adhere to FAA regulations which
specify that spectators not be permitted
within 1500 feet of an area over which the
flight demonstration takes place, or 250 feet
of the jump area over which parachutists are
performing. What type of crowd control is
planned?

5. Flight and Parachute Team demonstra-
tions require that an ambulance and a doctor
be on the site during the demonstration. Will
this requirement be met? ——MM

6. Flight and Parachute Team demonstra-
tions require that the sponsor provide a re-
cent aerial photograph, taken vertically
from an altitude of 5,000 feet or higher, to
the team(s) giving the demonstration. Will
this requirement be met? —— M

7. Flight Team demonstrations and Static
Aircraft displays require that the sponsor
provide suitable aircraft fuel (JP jet fuel or
aviation gas, as appropriate) and pay the
cost of transporting and handling this fuel, if
it is not available at the staging airport
under military contract prices. Will this re-
quirement be met?

8. Flight Team demonstrations and Static
Aircraft displays require mobile firefighting,
crash and ground-to-air communications
equipment at the demonstration site. Will
this requirement be met? —

9. Flight Teams and Static Aircraft dis-
plays require that the sponsor provide
guards for the aircraft that land and are
parked at the site during their entire stay.
Will this requirement be met? ——

10. Parachute Team demonstrations may
require that the sponsor arrange aircraft
transportation from the team’s home base to
the location of the event, for use as a jump
platform and return to the home base. Will
this requirement be met, if necessary?

11. Name and address of any Armed Forces
representative or government official with
whom you have discussed possible participa-
tion:

CERTIFICATION

I certify that the information provided
above is complete and correct to the best of
my knowledge and belief. | understand that
representatives of the Military Services will
contact me to discuss arrangements and
costs involved prior to final commitments.

Signature:

(Sponsor’s Representative)

Date of Request:
Return this form to:

(f) Definitions. A flight team dem-
onstration is an exhibition of precision
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aerial maneuvers flown by the official
Department of Defense military flight
demonstration teams, the U.S. Air
Force Thunderbirds, the U.S. Navy
Blue Angels and the U.S. Army Silver
Eagles. An aircraft demonstration is a
flight demonstration by aircraft other
than those of the teams listed above
and designed to portray tactical capa-
bilities of aircraft by a single aircraft
(i.e., the U.S. Marine Corps ‘“‘Harrier’’)
or group of aircraft, including air-to-
air refueling, helicopter hover and
pick-up or rappelling capabilities, Low
Altitude Parachute Extraction System,
maximum performance take-off, etc. A
parachute demonstration is an exhi-
bition of free-fall and precision landing
techniques by the official DOD para-
chute team, the U.S. Army Golden
Knights. Other parachute demonstra-
tions can be performed by the U.S.
Navy Parachute Team, or another un-
official team or sports parachute club
representing the Department of De-
fense. A flyover is a flight of not more
than four aircraft over a fixed point at
a specific time and does not involve
precision maneuvers or demonstra-
tions. Flyovers are authorized for cer-
tain events when the presence of
Armed Forces aircraft overhead would
contribute to the effectiveness of the
event based on a direct correlation be-
tween the event and the aircraft. Fly-
overs can also be authorized for occa-
sions primarily designed to encourage
the advancement of aviation and which
are of more than local interest. Fly-
overs by any of the official DOD flight
teams are not authorized. Parades are
not considered an appropriate event for
authorizing flyover support. The static
display of aircraft is the ground display
of any military aircraft and its related
equipment, not involving flight, taxi-
ing or starting of engines.

(9) Events which are appropriate for
Armed Forces aviation participation in
the public domain include such activi-
ties as dedication of airports and facili-
ties, aviation shows, expositions, and
fairs; and other civic events which con-
tribute to the public knowledge of the
U.S. Military Services aviation equip-
ment and capabilities. The number one
priority for utilization of military air-
craft and parachutists in such events
in the public domain is to support the
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recruiting aspects of the all-volunteer
force concept. The approval of any such
military demonstration will only be
authorized if a maximum recruiting
benefit exists at each location.

(h) Costs. (1) The cost for either the
United States Air Force Thunderbirds
or the United States Navy Blue Angels
will be $1500 for each day a demonstra-
tion is scheduled. If the United States
Army Golden Knights precision para-
chute team is scheduled for your event,
the cost will be $25 per man per day for
each day required to support your
event, to include the days of travel if
required. Under normal conditions, this
group is comprised of fourteen mem-
bers: Nine jumpers, three aircraft crew-
men, one ground controller, and a nar-
rator. The sponsor will be advised by
the Golden Knights in advance of the
costs related to his event for which the
government must be reimbursed. The
United States Army Silver Eagles heli-
copter team, composed of seven heli-
copters, performs precision formation
manuevers and solo helicopter aero-
batics to demonstrate the capabilities
of modern helicopters and the skill of
Army aviators. The Silver Eagles per-
formance lasts about 30 minutes and is
conducted entirely in full view of spec-
tators on the crowd line. The cost for
the team is $750 for each day a dem-
onstration is scheduled. The sponsor
should make a check payable to the
Treasurer of the United States for the
required amount and present it to the
appropriate demonstration team com-
mander in advance of the scheduled
event.

(2) Costs associated with static air-
craft are normally $25 per day for each
crew member plus possible fuel require-
ments discussed below. Charges for any
other military parachuting demonstra-
tion (i.e., U.S. Navy Parachute Team,
local Armed Forces sport parachute
clubs, etc.) will depend on the number
of personnel and transportation in-
volved. Checks payable to the Treas-
urer of the United States should be
made available to the appropriate air-
craft commander for static displays or
parachute team commander upon ar-
rival at the event.

(i) As noted in the Department of De-
fense request form, the sponsor is re-
quired to pay per diem costs for team
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and static display crew members ex-
cept for flyovers or aircraft demonstra-
tions not involving landing.

(3) These costs are binding after a
team or crew personnel have arrived at
the show site, even though weather
conditions or other unforeseen cir-
cumstances force the event to be can-
celled. These funds provided by the
sponsor will be utilized by team mem-
bers or crew personnel for paying hous-
ing and subsistence costs. The actual
breakdown of the per diem involved is
$13.20 for housing, $9.30 for subsistence,
and $2.50 for incidental expenses. In
those locations where housing and sub-
sistence cannot be procured for these
amounts, it will be the responsibility
of the sponsor to absorb the additional
cost. As stated, these costs will cover
participation but does not include cer-
tain ground support requirements (i.e.,
ground transportation, telephone, etc.)
to be furnished by a sponsor as out-
lined in a team support packet.

(4) Other costs that could be incurred
by the sponsor are in the area of the
sponsor’s agreement to provide suit-
able aircraft fuel (defined as JP jet fuel
or aviation gas and lubricants) at U.S.

Government contract prices. Where
fuel is available from local military
stocks—usually military installa-

tions—or when fuel is available from
commercial into-plane contract loca-
tions, the U.S. Government will pay all
fuel costs. If military contract fuel is
not available at the show site, the
sponsor will be required to pay all
costs above the contract price and that
price charged by the local supplier.
However, the sponsor may choose to
transport military contract fuel from a
military base or a commercial airport
having a U.S. Government into-plane
contract. In this case, his cost would be
only the transporting and handling of
this fuel to the show site.

(5) The Department of Defense no
longer requires the sponsor to provide
the Department with a public liability
and property damage insurance policy.
This should in no way deter the spon-
sor from obtaining such liability and
property damage insurance he feels is
necessary for his own protection. Due
to the costs that could accrue to the
sponsor in case of cancellations be-
cause of inclement weather, the spon-
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sor may wish to consider rain insur-
ance to protect his investment. Pre-
vious sponsors have advised us that
such insurance is available from most
commercial companies.

(i) Other information. (1) Flight and/or
parachute team demonstrations are re-
stricted to appropriate events at air-
ports, over open bodies of water, or
over suitable open areas of land. For
the U.S. Air Force Thunderbirds or
U.S. Navy Blue Angels to operate from
an airport show site, the following
operational requirements must be met:

(i) Minimum useable runway length
for the Thunderbirds is 5000 feet by 150
feet in width.

(if) Minimum useable runway length
for the Blue Angels is 6000 feet by 150
feet in width.

(iii) Minimum single landing gear
load bearing capacity for Thunderbirds
is 45,000 pounds; for Blue Angels, 21,000
pounds. Tandem landing gear load
bearing capacity is 155,000 pounds for
Blue Angels and Thunderbirds.

(2) A staged performance may not be
given if the location planned for the
show site does not meet these mini-
mums. The maximum distance for a
staged performance’” under normal
conditions is 50 nautical miles. It
should be noted that staged perform-
ances are seldom authorized since the
recruiting potential is reduced at such
events.

(3) The type and number of static
and/or flyover aircraft which may be
assigned is entirely dependent upon the
Military Services’ capability to provide
such resources at the time of your
event. This capability is affected by
operational commitments and sponsors
are advised that confirmation of static/
flyover aircraft cannot be made by the
appropriate Service more than 15-30
days before your event.

(4) The U.S. Army Silver Eagles are
normally restricted to performances at
airports. Other open land areas may be
operationally suitable but require the
prior approval of the team commander
in each case.

(5) Only one flight demonstration
team and a parachute demonstration
team may be authorized for any one
event. Military aircraft demonstra-
tions may not be authorized for events
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on the days a flight team is participat-
ing. A flyover is not authorized when a
flight team is participating unless it
can be provided by a locally-based Na-
tional Guard or Reserve component.

(6) Participation by the U.S. Navy
Blue Angels and the U.S. Air Force
Thunderbirds is normally limited to
two consecutive years in any one
event. This usually involves one ap-
pearance by each of the two flight
teams. This provision may be waived
when other appropriate requests have
not been received, when the team is
performing in the same geographical
area and has open dates or when the
event is national or international in
nature and participation would be in
the best interests of Department of De-
fense. Participation in an event is nor-
mally limited to two days unless a
third day can be included without pre-
empting other requests.

(7) Sponsors are required to obtain a
Federal Aviation Agency (FAA) waiver
for any demonstration by military air-
craft and/or parachutists in the public
domain. The final authorization for
such Armed Forces participation
hinges upon the sponsor securing this
waiver far enough in advance to permit
adequate planning (normally not later
than 60 days prior to the event). Fur-
ther guidance on the details of obtain-
ing this waiver will be contained in the
team support packet or FAA. FAA reg-
ulations require that spectators be con-
fined 1500 feet from a flight or aircraft
demonstration and 250 feet from a
parachute demonstration.

(i) In some cases, parachute dem-
onstrations require that the sponsor
arrange for appropriate transportation
for the team and equipment from its
home station to the event and return.

(ii) Mass parachute jumps, drops of
equipment, assault aircraft demonstra-
tions, or tactical helicopter troop land-
ings under simulated tactical condi-
tions, will be limited to military in-
stallations. These activities, except
those scheduled as part of regular
training programs, are not authorized
for public events in the civil domain.

(8) When civilian air racing is in-
volved in an event where Armed Forces
participation has also been scheduled,
prize monies must come from sources
other than admission charges.
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(9) Flight team, parachute and air-
craft demonstrations also require that
the sponsor provide: (i) Recent aerial
photograph of the site; (ii) an ambu-
lance and doctor at the site; and (iii)
Guards for the Armed Forces aircraft
during their entire stay. The aerial
photograph should be recent, taken
vertically from at least 5,000 feet.

(10) Maximum advantage of Armed
Forces recruiting will be taken at ap-
propriate events in the public domain
where demonstrations by military air-
craft and parachutists have been au-
thorized.

(11) Exception to the policies con-
tained herein will only be considered
by OASD(PA) on events of national or
international significance.

(12) Department of Defense hosts a
scheduling conference in mid-December
each year to prepare U.S. Air Force
Thunderbirds, U.S. Navy Blue Angels,
U.S. Army Golden Knights and U.S.
Army Silver Eagles participation
schedules for the ensuing year. All re-
quests for such demonstrations from
sponsors should reach OASD(PA) prior
to the middle of November each year to
be considered at this conference. In
order to accommodate many requests
Department of Defense receives for
other parachuting demonstrations, air-
craft demonstrations, static aircraft
displays, and flyovers, each request
must be received by OASD(PA) a mini-
mum of 30 days in advance of the event
and preferably 60 days in advance.

(13) If there are any points that a
member of the public might wish to
have clarified, contact Chief, Aerial
Events Branch, OASD(PA), Room
1E790, The Pentagon, Washington, DC
20301. Telephone: AC (202) 695-6795 or
695-9900.

§705.33 Participation by Armed
Forces bands, choral groups, and
troops in the public domain.

(a) Military musical participation in
public events which otherwise meet the
criteria outlined herein will be limited
to patriotic programs as opposed to
pure entertainment and will not dupli-
cate a performance within the capabil-
ity of a civilian group. For example,
music to accompany the presentation
of the national colors, or a perform-
ance of military or patriotic music by
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a military band, drum and bugle corps
or choral group may be authorized;
background, dinner, dance or other so-
cial music is considered ‘‘entertain-
ment.”’

(b) Requests received for military
musical participation in appropriate
events in the civilian domain must in-
clude an indication from the sponsor
that there is no conflict with the local
civilian musicians concerning the ap-
pearance of Navy musicians. A state-
ment to this effect from the cognizant
local musicians’ union must be ob-
tained by the sponsor and attached to
his request.

(c) Armed Forces musical units may
be authorized to provide certain speci-
fied musical programs in the public do-
main. The performance must not place
military musicians in competition
with professional civilian musicians.
Background, dinner, dance or other so-
cial music cannot be authorized. The
specified programs which may be au-
thorized usually include a short open-
ing or closing patriotic presentation.
Musical selections normally consist of
a medley of military or patriotic songs,
honors to the President or Vice Presi-
dent (if he is there), or music to accom-
pany the presentation of colors by a
Color Detail.

(1) Armed Forces musical units may
be authorized to participate in official
government, military and civic func-
tions.

(i) Official government functions in-
clude those in which senior officials of
the Federal government are involved in
the performance of their official duties.

(if) Official military functions in-
clude social activities held on military
installations (or off when the Military
Service certifies that suitable facilities
are not available on post) which are
sponsored by the Military Services,
have as their principal purpose the pro-
motion of esprit de corps, and are con-
ducted primarily for active duty per-
sonnel and their guests.

(iii) Official civic functions include
such State, county or municipal events
as inaugurals, dedication of public
buildings and projects, the convening
of legislative bodies, and ceremonies
for officially invited government visi-
tors.

32 CFR Ch. VI (7-1-97 Edition)

(2) Armed Forces musical units may
also be authorized to provide patriotic
and military programs at national con-
ventions and meetings of nationally-
recognized civic, patriotic and veterans
organizations.

(d) Bands, drill teams and other units
can normally participate at no cost to
the sponsor if the event is within the
installation’s immediate community
relations area (approximately 100-mile
radius).

(1) Normally, not more than one band
or other musical unit will be author-
ized for a parade in the civilian do-
main. This guidance intended to assure
widest possible participation in public
events of local interest (particularly on
national holidays) does not apply to
national convention of veterans’
groups or other events having national
significance.

(2) All Armed Forces participation in
international and national events, and
in the Washington, DC area, must be
authorized by the Assistant Secretary
of Defense (Public Affairs).

(3) Requests for Armed Forces musi-
cal or troop units when no military in-
stallation is accessible, or for the
Washington, DC-based ceremonial
bands or troop units (when the event is
outside the Washington, DC area),
should be addressed to the parent Serv-
ice of the unit:

(1) U.S. ARMY

Chief of Public Information, Department of
the Army, Washington, DC 20310.

(I1) U.S. NAVvY

Chief of Information, Code OI-321, Depart-
ment of the Navy, Washington, DC 20350.

(111) U.S. AIR FORCE

Director of Information, Secretary of the Air
Force, Community Relations Division,
Washington, DC 20330.

(IV) U.S. MARINE CORPS

Commandant of the Marine Corps, Code AG,
Headquarters, U.S. Marine Corps, Washing-
ton, DC 20380.

(4) Armed Forces units may not be
authorized to participate when:

(i) The event directly or indirectly
endorses or selectively benefits or fa-
vors (or appears to do so) any private
individual, commercial venture, sect,
fraternal organization, political group,
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or if it is associated with solicitation
of votes in a political election.

(if) Admission, seating and other ac-
commodations or facilities are re-
stricted in any manner with regard to
race, creed, color or national origin.

(iii) The sponsoring organization or
group excludes any person from its
membership or practices any form of
discrimination in its functions, based
on race, creed, color or national origin.

(iv) An admission charge is levied on
the public primarily to see participa-
tion by an Armed Forces unit.

(v) There is fund-raising of any type
connected with the event, unless all
profits are to be donated to a charity
which is one of the consolidated pro-
grams recognized by the Federal Serv-
ices Fund-Raising Program. These are
the United Givers Fund Community
Chest, National Health Agencies (as a
group), the International Service Agen-
cies, and the American Red Cross
(when not included in a consolidated
campaign). The Military Services’ Wel-
fare Societies (Army Emergency Re-
lief, Navy Relief and Air Force Aid So-
ciety) are also included.

(5) Sponsors of an event must agree
to reimburse the Military Services con-
cerned for transportation and per diem
when participation is authorized at no
additional cost to the government.

(6) Participation by Armed Forces
musical units in other areas is within
the authority of local military com-
manders, and requests for participation
should be made directly to those local
military installations. All requests
should be submitted no earlier than 60
days and preferably no later than 45
days prior to the event.

§705.34 Other special events.

(a) Ship visits. Requests for visits gen-
erally originate with civic groups de-
siring Navy participation in local
events. Often, members of Congress en-
dorse these requests, advising the Navy
of their interest in a particular event.
Because of the marked increase in re-
quests for ship visits, and in order to
give equal consideration to all re-
quests, the Chief of Information has ar-
ranged for quarterly meetings of rep-
resentatives from CHINFO, Com-
mander, Navy Recruiting Command,
Chief of Naval Operations and Chief of
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Legislative Affairs. Based on the im-
portance of the event (nationally, re-
gionally, or locally) location, and pro-
spective audience, recommendations
are consolidated and forwarded to the
fleet commanders prior to their quar-
terly scheduling conferences.

(b) Visits to Naval activities—(1) Types
of visits. (i) General visits or Open
House are occasions when a ship or sta-
tion acts as host to the general public.
These visits will be conducted in ac-
cordance with instructions issued by
Fleet and Force Commanders, District
Commandants, or other cognizant au-
thority.

(i) Casual visits are visits to ships or
stations by individuals or specific
groups, as differentiated from the gen-
eral public. Details and procedures con-
cerning these visits are a matter of
command discretion.

(iii) Tours are occasions when a ship
or station is host to a specific group on
a scheduled date. Some of the larger
shore commands also regularly sched-
ule one or more sightseeing type tours
daily during seasons when many vaca-
tioners ask to visit the command.

(2) General rules. Prior approval for
general visiting or Open House at any
time other than civic-sponsored public
observances and official ceremonies for
Armed Forces Day, memorial Day,
Independence Day, and Veterans Day,
and for observances in overseas areas
of similar significant holidays, will be
requested as follows: Fleet units visit-
ing U.S. ports, from Senior Officer
present Afloat; fleet units visiting for-
eign ports, from commander ordering
the visit; shore stations and district
vessels in the United States, from Dis-
trict Commandants; and overseas shore
stations, from the naval area com-
mander.

(c) Official functions. (1) Navy units
may be authorized by local command-
ing officers to participate in official
government military and civic func-
tions, except in the Washington DC
area where OASD(PA) retains author-
ity.

(2) Official government functions in-
clude those in which senior officials of
the federal government are involved in
the performance of their official duties.
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